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Greetings!

Thank you for taking a few minutes to read through 
this month’s issue. Our hope is that the information 
you find in our magazine will help you achieve (and 
exceed) all of your goals.

Once again, we’ve packed this month’s issue full 
of interesting articles and tips that you can apply 
immediately to help you grow your business. 

In this issue, you’ll find another variety of articles 
covering many topics that are important to business 
owners. We hope you enjoy the articles on E-Mail 
Marketing, Social Media and other topics.

If you’re not already receiving this magazine regularly, 
we suggest you add your email to our subscriber list. 
We have some exciting articles already in the works 
for the upcoming issues. Don’t miss out!

If you find the magazine helpful, and know other local 
business owners that could benefit from receiving our 
magazine each month, please do us (and them) a 
favor by forwarding a copy to them.

As always, we welcome any comments or questions 
you might have, as well as the opportunity to explain 
how we’ve been able to help businesses just like 
yours.

David Akers
President / CEO
LMS Solutions, Inc.
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The content on the Local Business Marketing Magazine is made 
available on the terms and condition that the publisher, editors, 
contributors and related parties:
shall have no responsibility for any action or omission by any other 
contributor, consultant, editor or related party;
disclaim any and all liability and responsiblity to any party for any 
loss, damage, or disruption caused by errors or omissions, whether 
such errors or omissions result from negligence, accident, or any 
other cause;
are not responsible in any way for the actions or results taken any 
person, organization or any party on basis of reading information, or 
contributions in this publication, website or related product.
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Did you know that we are a full-service ad agency?  
Did you also know that we specialize in helping 
small and medium sized businesses?  We customize 
a program that meets the needs and budgets 
of each of our clients, and we offer Free Initial 
Consultations.  Give us a call to learn how we’ve 
helped businesses like yours’ grow revenue:

Local Business Marketing Magazine 
is proudly provided by 

LMS Solutions, Inc.

If you have any questions, or would like to know how we can help you meet and exceed you marketing 
goals, please contact us.

• Online Marketing
• Social Media  

Marketing
• Direct Mail
• Email Marketing
• Graphic Design
• Promotional 

Products

• Mobile Marketing
• Web Services
• Reputation  

Management
• Video Marketing
• Outdoor Marketing

(484) 893-4055
www.LMSsuccess.com

A Little About Us

LMS Solutions was developed to give businesses 
of all sizes the ability to leverage the same cutting-
edge marketing platforms that the Fortune 500 
organizations use, at extremely affordable rates. 

We offer an extensive catalog of cutting-edge Local 
Online, Mobile, Social, Pay-Per-Click, Video, Web and 
Direct Marketing Media Programs. Whether you’re 
a small business, medium business, or non-profit 
organization, our programs can help you find greater 
success.

LMS Solutions has been recognized by the 
Philadelphia Business Journal as one of the area’s Top 
Marketing Agencies for the last seven years straight!

LMS Solutions is  a proud member of:

http://www.facebook.com/LMSSolutions
https://plus.google.com/102938910763831922704
http://www.linkedin.com/company/2289122
http://lmssuccess.com


Irish American Heritage Month
Women’s History Month
Employee Spirit Month
National Cerebral Palsy Awareness Month
Save Your Vision Month
Multiple Sclerosis Education and Awareness Month
Red Cross Month

March 8 - Daylight Savings Begins
March 17 - St. Patrick’s Day
March 19 - 1st Day of Spring

1st - Compliment Day
2nd - Dr. Seuss Day
3rd - Simplify Your Life Day
4th - Hug a G.I. Day
6th - Dentist’s Day
6th - Oreo Cookie Day 
6th - National Salesperson Day
9th - Crabmeat Day

9th - National Napping Day
10th - Pack Your Lunch Day
12th - Pancake Day – IHOP
12th - Popcorn Lover’s Day
12th - Alfred Hitchcok Day
13th - Good Samaritan Day
14th - Potato Chip Day
19th - Awkward Moments Day
19th - Client’s Day
20th - Day of Happiness
21st - Common Courtesy Day
21st - Poetry Day
22nd - Goof Off Day
23rd - Puppy Day
26th - Purple Day
26th - Spinach Day
29th - Mom and Pop Business Owners Day
30th - Take a Walk in the Park Day
30th - Doctors Day
31st - Crayon Day
31st - Tater Day

March

Plan your marketing messages around these upcoming holidays and proclamations.

Marketing Calendar
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Black History Month
Heart Healthy Month
Responsible Pet Owner Month
Cancer Prevention Month
Children’s Dental Health Month
Spay/Neuter Awareness Month

February 14th - Valentine’s Day
February 17th - President’s Day

1st - National Freedom Day
1st - Change Your Password Day
1st - Wear Red Day
1st - Working Naked Day
2nd - Super Bowl Sunday
2nd - Groundhog Day
4th - Facebook’s Birthday
4th - World Cancer Day
7th - Wear Red Day

8th - Boy Scout Day
9th - Autism Sunday
9th - Academy Awards
11th - Inventor’s Day
12th - Lincoln’s Birthday
17th - Random Acts of Kindness Day
16th - Daytona 500
20th - Love Your Pet Day
20th - National Cherry Pie Day
22nd - Wildlife Day
22nd - Washington’s Birthday 
22nd - World Thinking Day
25th - Pancake Day
26th - Bacon Day
26th - Ash Wednesday
26th - Spay Day
26th - Pink Shirt Day
27th - Polar Bear Day
29th - Leap Year Day
29th - Superman’s Birthday

February
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10 Ways to Get More 
Subscribers to Your 
Mailing List

Whether you own an eCommerce site, or you have 
a blog, email subscribers are where the money is. 
Email subscribers have an interest in your offering, 
or they wouldn’t have subscribed. Email subscribers 
are also a captive audience. You don’t have to wait 
for email subscribers to visit you, you can take your 
marketing to them. So, how can get you more 
people signing up to your mailing list? How can 
you encourage more people to part with their 
email address? We discuss ten ways that you can 
get more subscribers on your mailing list.
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1. Give People a Reason 
to Subscribe

The first thing to do to 
increase your subscribers 
is to look at the wording of 
your email signup forms. 
Are you giving people a 
reason to subscribe to 
your mailing list? Are you 
making subscribing sound 
attractive? Providing 
people with a means of 
subscribing is not enough. 
You must also give them 
a reason to subscribe. 
“Signup now to receive 
exclusive offers” is a lot 
more persuasive than 
“Subscribe to our mailing 
list.”

2. Use More than One 
Signup Form

If you only have a mailing 
list subscription box in the 
sidebar of your website, 
people might not see 
it. Placing subscription 
boxes in several locations 
on your website will get 
you more subscribers. 
You could have a box at 
the bottom of the sidebar 
as well as the top, for 
example. You could have 
a floating subscription 
box that follows the user 
as they scroll down the 
page. The easier you make 
it for people to signup, the 

more people you will get 
subscribed to your mailing 
list.

3. Offer Discounts and 
Deals

You can increase your 
subscribers if you offer 
something in return for 
people’s email addresses. 
The simplest way of 
adding value to your 
subscription is by offering 
a discount code or a 
special offer. The discount 
you offer doesn’t need to 
high-value to be effective. 
The value of your offer 
only needs to be enough 
to provide an incentive 
to sign up. Subscribing to 
a mailing list only takes 
a few seconds. Even so, 
people like to think that 
will get something in 
return for their time and 
their email address.

4. Use Popup Boxes

Using popup boxes will 
help to ensure that visitors 
subscribe to your mailing 
list. Popup boxes can be 
intrusive, but if use them 
well, they can also be very 
effective. There are several 
stages during a user’s 
visit to your site that you 
could present them with 
a popup subscription box. 

You could set a popup box 
to appear on arrival at your 
site. The popup box could 
appear after a set amount 
of time. Or, you could have 
an exit popup box. There 
are pros and cons to each 
of these types of popup 
boxes. So, experiment with 
the timing of your popup 
boxes to find out which 
method works best for 
you.

5. Use Lead Magnets

Lead magnets are a 
good way to incentivize 
people to opt-in to 
your mailing list. A lead 
magnet is something 
of value that you offer 
subscribers in return for 
their email address. There 
are lots of different types 
of lead magnets that 
you could offer. So, you 
can offer more than one 
lead magnet, or you can 
change the lead magnet 
over time. Examples of 
lead magnets include 
e-books, free samples, and 
checklists or resource lists.

6. Encourage 
Subscriptions on Your 
Social Media Accounts

Your website is not the 
only place that you can 
ask people to sign up for 



your mailing list. You can 
also encourage people to 
subscribe to your social 
media accounts. Facebook 
has call-to-action buttons 
that you can use to get 
more subscribers. You 
can also encourage 
subscriptions on Twitter 
and other social media 
platforms.

7. Offer Alternative 
Content Formats

Content upgrades 
are another way of 
encouraging people 
to divulge their email 
address. Content upgrades 
offer people alternative 
ways of viewing your 
content. You could offer 
people the opportunity of 
downloading a blog post 
in PDF format, for example. 
If you have a video on your 
website, you could offer a 
written transcript of that 
video.

8. Place Signup Forms in 
Content and at the End of 
Content

Encourage people to opt 
into your mailing list from 
within your content. In-
line signup forms placed in 
the middle of blog posts, 
for example, can grab 

the attention of visitors 
while they are reading 
your content. Subscription 
forms placed at the 
bottom of the content can 
also be effective.

9. Run Competitions

Prize draws and 
competitions are an 
effective way to gain 
more email subscribers. 
The prize doesn’t need 
to be very valuable. It 
could be a sample of one 
of your own products, 
or it could be a book 
or a small inexpensive 
gadget. Free giveaways 
are often shared, too. A 
competition can reach a 
wider audience because 
people will share it with 
their friends.

10. Take Every 
Opportunity to 
Encourage Subscriptions

Each time you interact 
with someone, you have 
an opportunity to ask 
them to subscribe to 
your mailing list. So, think 
about all the contact 
points that you have with 
customers and visitors 
to your site. You can ask 
customers to subscribe 
when they check out of 

your e-commerce site. You 
could include a mailing 
list opt-in call to action 
at the bottom of all your 
emails. And, you can add 
a subscription option to 
the “Contact Us” box on 
your website. Never miss 
an opportunity to make 
it easy for someone to 
subscribe to your mailing 
list.

The key to gaining more 
email subscribers is; 
don’t be afraid to ask. All 
the above options are 
useful ways to increase 
subscribers to your mailing 
list. The best thing to do is 
to try the above ideas and 
track the results. 

Whatever type of website 
you own, your mailing 
list is a very valuable 
commodity. So, make 
opting into your mailing 
list appealing and easy 
to do. Then, you will 
soon begin to see your 
subscriber numbers 
growing.
 




